
TERMINOLOGY

Our words matter, so we use specific language when discussing the

food bank and associated people and groups. It is important that

everyone is aligned on key terms, such as:

NEIGHBOR  A client, guest, or individual at risk of hunger who receives groceries from 

an agency partner. 

AGENCY  
PARTNER  

A organization or group that provides the food a food bank supplies directly

to clients in need in various ways. Every community is different, with many

types of pantries and partners.

When referring to the food bank, use the full organization name 

and tag  @FeedingtheGulfCoast in your post.

FOOD  
BANK  

An organization (i.e., Feeding the Gulf Coast) that collects and safely stores

millions of pounds of food that will soon be delivered to local food pantries

and soup kitchens (i.e., Agency Partners). Food banks do not typically serve

individuals directly, but rather through a network of partners

In addition to some words we recommend, there are also

ways we suggest you do not refer to those you serve 

to help uphold the dignity of people who face hunger. 

People are not defined by their hunger status or situation. 

Do not use “hungry” or “needy” to describe a person or

group of people, as in “hungry people,” “the hungry,” or

“the needy.” Instead, use phrases that put people first, 

like “people facing hunger” or “children in need.”

          Client is a distant and emotionally disconnecting term. We acknowledge that we are part 

of the same inclusive community – neighbors. “People we serve” or “people who access food and

resources through our network” may also be used. When accurate, use “family” or “families”

instead of “household” or “households” to emphasize connections and humanity rather than

economic or housing status. However, when discussing household food insecurity rates, use

“household” instead of “family” as other interpretations are inaccurate.

Note:



DISCUSSING OUR PARTNERSHIPS

HUNGER  An individual-level physiological condition that may result from food insecurity. 

FOOD  
  INSECURITY  

A household-level economic and social condition of limited or uncertain access

to adequate food. This condition is assessed in the food security survey and

represented in USDA food security reports. 

FOOD  
  DESERT  

Geographic areas where residents’ access to affordable, healthy food options

(especially fresh fruits and vegetables) is restricted or nonexistent due to the

absence of grocery stores within convenient traveling distance. 

FOOD  
  SECURITY  

A situation that exists when all people, at all times, have physical, social, and

economic access to sufficient, safe, and nutritious food that meets their dietary

needs and food preferences for an active and healthy life. 

Feeding the Gulf Coast is a partner food bank of Feeding America. 

We refer to our agency partners (food pantries, soup kitchens, and other 

food distribution nonprofit organizations) as Community Partners or Agency

Partners. They are the hands and feet of ending hunger in your community.  

The partnership with our agency partners equips us to better serve our 

mission throughout the 24 counties across the central Gulf Coast we serve. 

The collective partnership between Feeding America, Feeding the Gulf Coast, 

and our agency partners maximizes our impact. 

Together, we are bigger, better , stronger, 
and more effective than the sum of our parts .
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